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India's  f ir st   gr een  business   school

UBS is situated admits the scenic valley of Karjat, which 
has set new benchmark by transforming lives and 
creating new leaders for better tomorrow.Green thinking 
is USP of UBS. From curriculum to sustainable 
infrastructure, UBS is truly an ?ECO ? SMART SCHOOL?.

"ETHICS", "ENVIRONMENT" and "EXPERIENTIAL 
LEARNING? are the core values which are imbibed by 
every individual at UBS. Paper less working , plantation 
drives ,cleanliness drives ,real life learning produces 
responsible and environmentally conscious 
individuals.The integrated curriculum taught here 
supports to create positive individuals who will help to 
build healthy future communities.

?UBS took a leap forward by creating 
India?s first Green Business School 
ensuring Eco-smart integrated thinking 
and a sustainable campus."

With a view to create environment 
awareness and make surroundings 
clean and green, a plantation drive 
was initiated by Environment Club 
on campus and off campus on the 
occasion of Independence Day.



SUSTAINABILITY IN 
BUSINESS 

SYSTEMS 
THINKING

?Build the best product, cause no unnecessary harm, 
use business to inspire, and implement solutions to 

the environmental crisis.?

Sustainability in business generally addresses two 
main categories:

The impact of a business on a business and on the 
society; the goal is to create a positive impact in 
both the spheres. The product can be called 
sustainable only 
when it is made from 
renewable 
environmentally 
friendly resources, 
but besides that, the 
manufacturing 
process should also 
result in some 
environmental 
benefits, require 
minimum energy and 
cause no pollution.

Im por t ance

Beyond helping curb 
the global challenges, sustainability can drive a 
business' success. Several investors today use 
Environmental, Social, and Governance (ESG) 
metrics to analyze an organization?s ethical impact 
and sustainability practices. Investors look at 
factors such as a company?s carbon footprint, 
water usage, community development efforts, and 
board diversity.

Research shows that companies with high ESG 
ratings have a lower cost of debt and equity, and 
that sustainability initiatives can help improve 
financial performance while fostering public 
support (What Is Sustainability in Business? |  HBS 
Online, 2020)).

It is essential that when we think about designing any 

product, we need to have an in depth knowledge about 

its components and the desired outcome of its usage. 

Along with this, it?s also important for us to consider the 

long term systemic impacts .If we approach the process 

in a systemic way from the beginning we can consider 

the inevitable unforeseen impacts and create solutions 

that are able to adapt and change based on feedback 

over time. It can help us 

understand the impact 

of scaling the solutions 

over time and how it 

will change or interact 

with the system it 

ultimately operates 

within.

Thinking systemically 

about sustainability 

helps us to see the 

connections between 

the different goals and 

how we as a business 

organization can contribute. It means we can focus on 

where our core business lies while at the same time be 

able to see the secondary impacts of our work, 

increasing the positive outcomes on the system and 

avoiding unanticipated and undesirable consequences 

on people and our planet.

Sitting in the systemic space can be challenging. 

Thinking about the multitude of possible long and short 

term systemic impacts of a new solution very quickly 

gets overwhelming.

"We need to understand the systemic impact of 

our work and apply systems thinking in practice."

What does
 ' GO GREEN' 

mean for 
businesses?



Promoting eco-friendly products is, first of all, a great contribution to reducing the carbon footprint and helping 
people to uphold our role as high-minded and thoughtful stewards of the planet. But it can also make a profitable 
business ? with the right approach.

The industry of eco-products is the one where brands become more than just companies people buy from ? they 
share their values and make customers listen. Eco-friendly movement is winning more and more economies all over 
the world. Thus, the demand for eco-friendly products is rapidly booming.

Go green has already become a classy trend. Customers recognize green brands and appreciate them. The demand 
for eco-friendly products is high, especially among millennial and gen-Z. They are the ones who will experience the 
consequences of trashing the planet most, and since they are the main social media and internet users, their 
awareness about eco-problems is much higher than with the other generations.

We see a large gap in attitude towards sustainable purchases between baby-boomers and the older generation. 
Statistics show that Millennial are twice likely ?78% of respondents? to change their shopping habits. While only 33% 
of baby-boomers would like to buy an Eco-friendly product to contribute to environment protection.

"The green approach is a win-win for the businesses as well as the environment."

WHY SHOULD  BRANDS                
'GO  GREEN'?

Many people who live green lifestyles 
believe it is necessary to continue with 
making sure their weddings are green, as 
well. Others choose green weddings to 
raise awareness about how sustainability is 
important in daily activities and the large 
scale impact that taking small steps can 
create. This includes eco-friendly and eco 
conscious consumption of resources that 
would otherwise be used in the wedding.

Making a huge impact across the globe, the 
idea of green wedding focuses on restoring 
the outcome of orthodox wedding 
practices, which are generally environment 
threatening.

This trend is finding its footing in India, 
slowly and gradually. Currently, these 
weddings are prominent in South India.

ECO-  FRIENDLY WEDDINGS 



 

Greetings from the environment club!

It is our immense pleasure to present before you the first edition of 

?Prakriti?.

?For the 99 percent of the time we've been on Earth, we were hunters 

and gatherers, our lives dependent on knowing the fine, small details 

of our world.  Deep inside, we still have a longing to be reconnected 

with the nature that shapes our imagination, our language, our song 

and dance.?

Prakriti, is an attempt of the Environment club, which will revolve 

around significant environmental problems and sustainable solutions 

to the problems in the long run. The authors of the different issues are 

from interdisciplinary backgrounds. Extreme climate events are taking its toll on the global population 

and economy at large. This is the time to bring out environmental awareness and to contribute by our 

appropriate local actions for a sustainable future. Every small step towards sustainable local action can 

result in positive outcomes on a global scale.

This Newsletter would also contribute in it 's own way to develop environmental consciousness among 

students. We thank our Club Pat ron, Prof  GPS Cheem a, who is guiding us in the conceptualization and 

publication of this Newsletter.

We hope that our modest effort would bring awareness to 

our readers. We also intend to our readers to contribute by 

submitting case studies, success stories, cartoons and 

photo-stories related to various environmental aspects for 

Environment Newsletters. Our readers are our backbones 

and their contributions and suggestions for the 

improvement of this Newsletter are supreme.

Do write to us on our email: 

sasha.aher@ubs.org.in

Regards.

  

coming  up...

Oct ober

november  
Eco fr iendly Diwali : 
Cleanl i ness dr ive 

Digi tal  Poster  m ak ing 
Contest.

Theme: Environment 

FROM  THE  EDITORIAL  DESK

EVERY SMALL STEP 
MATTERS.
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